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JS\MMG Motorbetsbig
on MG Selectbrand

-S Ronendra Singh
Goa

JSW MG Motor India said it
is betting big on its newly es-
tablished luxury car chain
'MG Select' which would
play,a key role in driving
profitable growth and con-
tribute significant volumes
to the. company's overall
sales.

The company is launching
its first product under the
MG Select brand, M9, an all-
electric premium limousine
on July 10, to tap the higher
penetration of electric
vehicles in the fast growing
luxurycars segment. MG Se-
lect will only retail premium
new energy vehicles (NEVs).

'W'e are embarking on a

bold joumey into the luxury
segmenq driven by the rapid
growth in the luxury auto-
mobile segment. We will
open 14 showrooms of MG
Select to stan with and then
expand further," Anurag
Mehrotra, Managing Dir-
ector, JSW MG Motor India,
said. MG Select outlets will
be opened in Delhi-NCR,
Mumbai, I(dlkata, Pune,
Thane, Bengaluru, Surat and
Ahmedabad, ameng others.

Mehrotra said the luxury
segment in India is growing
at a much faster pace than
the mass market vehicles,
and the company is targeting
tech-sawy new-age custom-
ers who are brand -agnostic
but Iooking for luxury

MG Select will only retail '
premium new enerry vehicles

The reporter is in Goaatthe invitation

of MG Motor lndia

vehicles, with new technolo-
gies at an affordable price.

"This is where commit-
ment to new energyvehicles
meets our core philosophy of
ensuring distinct experi-
ences everv time. MG "is

known for technology, and
we are providing everything
that a tech-sawy customer
wants in a car," he said. . _ .
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He said the compant's next
launch under MG Select will
be the'World's Fastest MG',
Cyberster, an electric spons
car. Asked about the signiflc-
ance of MG Select, he sai{
,,As MG Select vehicle tipket
size is bigger, itwill definitely
help us in driving profitable
growth..."

"EV penetration in . the
luxury car segment is grow-
ing faster, alrqady croqsi4g
70 per cent ofthe compaRt's
overall sa}!s," he added.


